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To understand how search has transformed, one must look at the engine 
driving it: Gemini. Formerly known as Bard, Gemini represents more than 
just a rebranding; it is a strategic shift to a family of multimodal models 
designed to handle complex reasoning across text, images, video, and 
audio.
 

By 2026, Gemini has evolved into Google’s flagship intelligence. It 
represents a shift from simple "autopilot" word matching to a deep-
thinking approach. Instead of just finding words that look like your query, 
it uses logic and reasoning to actually understand your intent, ensuring 
the answers it provides are both factually accurate and contextually 
relevant. This underlying power is what enables the conversational and 
reasoning-driven experiences found in AI Mode.

Chapter 2

The Multi-Tasking Powerhouse: Gemini lives inside Gmail, Docs, Drive, and Meet to automate 
drafting, summarizing, and file organization.



The Ultimate Creative Partner: Use Nano Banana Pro to transform simple text into high-fidelity 
images.



Deep Research & Analysis: Create personalized Gems with specific instructions to act as your 
dedicated brand strategist, coding assistant, or research analyst.


Google Gemini: The Reasoning Engine

Gemini in Action


In the competitive landscape of 2026, Gemini stands out by prioritizing contextual interpretation and 
massive data handling.
 

Gemini is no longer just a chatbot; it is integrated directly into the Google ecosystem to transform 
search into a proactive assistant.


Gemini in the Search Ecosystem




This transition from "searching for links" to "interacting with an engine" is most visible in Google AI Mode, 
where the reasoning capabilities of Gemini are brought to the forefront of the search experience.

Grounding with Google Search: Gemini uses a "google_search" tool to connect to real-time web 
content, ensuring its answers are accurate and include verifiable citations.



Personalization: Gemini can leverage a user’s Search history to provide tailored recommendations, 
making brand discovery feel more relevant and individual.



Flattened Funnel: By integrating research, comparison, and agentic shopping, Gemini flattens the 
traditional marketing funnel into a single conversational moment.



In May 2025, Google rolled out AI Mode to U.S. users, marking a major shift in how people experience 
search. AI Mode delivers generative, conversational answers powered by Gemini’s advanced reasoning 
and multimodal capabilities. The result is a more personalized, assistant-like experience that reshapes 
how users discover information and make decisions.

Google AI Mode: From Search Results to Smart Answers


Google AI Mode is a tab in Search that users can choose to use or go directly to google.com/aimode. It 
also can be identified by the magnifying glass icon. It's still early days, but as Google tests new features 
and feedback starts to roll in, Google will eventually make AI Mode part of the core Search experience.



In AI Mode, the search results page evolves into a dynamic, reasoning-driven experience:



Deep, synthesized summaries become the default. Google “fans out” a user’s query into sub-queries, 
pulls in data from multiple sources, and reassembles a nuanced answer, often without showing a 
traditional list of links.



Conversational follow-up interactions let users refine, expand, or pivot their search.



Multimodal inputs (like text, image, voice) are supported, allowing users to ask questions about photos 
or combine visual and textual context.



Agentic features are emerging. In the U.S., AI Mode now assists tasks like restaurant reservations, and 
event bookings, leveraging Project Mariner and partnerships with OpenTable, Resy, and Ticketmaster. 



This reasoning process has major implications for brands, advertisers and consumers. Google’s AI is 
now interpreting why and how your content is relevant, not just that it exists. It values clarity, 
structured data, consistency, and topical authority because these signals help the model reason more 
confidently. 


How AI Mode Transforms the SERP


https://search.google/ways-to-search/ai-mode/
https://google.com/aimode.
https://search.google/pdf/google-about-AI-overviews-AI-Mode.pdf


When consumers receive complete answers within AI Mode or AIOs, brand visibility becomes 
synonymous with brand credibility. If Google repeatedly references your content, it’s positioning you as 
an authority, even without a click. Over time, this inferred trust and recognition can influence how 
consumers perceive the brand’s expertise, shaping future interactions across search, social, and even 
purchase environments.



Conversely, absence from these AI-driven experiences  means invisibility inside Google’s most trusted 
layer of discovery. As users rely more on AI answers for product research, comparisons, and 
recommendations, brands who are not represented risk exclusion from the consideration set before a 
buying journey even begins.



This defining moment calls for a shift in not just strategy but measurement, too: traditional SEO 
metrics no longer tell the full story. Impressions, clicks, and position only capture part of the picture. 
Brands must now track AI visibility to understand how they’re represented within Google’s evolving 
search ecosystem.


At the same time, it’s important to not replace 
your existing strategy with a solely AI-focused 
one: earning top organic rankings still matter. 
AIOs often overlap with the top 10 organic 
results; in fact, recent reports show Google AI 
overviews overlap organic search by 54%.   

Why It Matters: What AI Search Means for Brand Visibility 


Key Areas to Monitor 
 


How often is your brand referenced, cited, or surfaced within AI Overviews and AI Mode 


How those appearances align with organic rankings and CTR trends 


Which keywords trigger AI Overviews (tools like Semrush can help identify and track) 


How visibility in AI-generated experiences correlates with engagement and conversion




 Maintaining strong technical 
SEO and on-page authority 
ensures your content continues to 
perform across both traditional 
and AI-driven results.




AI Mode ushers in reasoning-based, conversational, and multimodal experience. This requires a pivot 
from optimizing for keywords to optimizing content for conversations.

How to Move Forward: Content Strategy for the AI Mode Era

Content needs to be layered and deeper. Consider the following: 




Think in Topics, Not Terms 


AI-driven search relies on semantic relationships: expanding a single question into multiple related 
sub-queries. Build topic authority by covering depth and nuance such as comparisons, use cases, 
expert insights, and customer perspectives.



Optimize for Reasoning 


Demonstrate logic and evidence. Use data-backed claims and clear cause-and-effect storytelling so AI 
can interpret your content with confidence.



Structure for Extraction



LLMs don’t surface full pages, they extract segments. Format content into short, self-contained 
sections with clear subheads and schema markup. You’re no longer competing page-to-page, but 
chunk-to-chunk.



Cut the Fluff & Clarify the Facts 


Remove filler copy, tighten language, and ensure factual accuracy throughout.
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